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3Editorial.

What moves and touches you so deeply that you cherish it, 
take care of it, invest your time and your heart in it? For us, the 
motto “care for what you love” means valuing and protecting 
the natural world. It means cultivating human relationships in 
such a way that we can draw power from their strength. And 
it means developing carefully selected products that are good 
for you and your skin. We are convinced that being mindful of 
others and the environment broadens our perspective, opens 
up exciting new horizons and shapes the future. In many 
places and within many people. With this magazine, we will 
introduce you to some of these. Discover and be touched by 
these stories.

All that touches us.
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Nature’s healer.
The daisy is dainty yet tough. It adorns every lawn and 
helps treat small wounds, clear blemishes, and – petal by 
petal – provide important answers: he loves me, he loves 
me not. One thing’s for sure: we certainly love the daisy. 
Because behind its pretty exterior lies a tremendous power 
that we also harness in many of our products.

Text: Claudia Nikschtat

Illustration: Miléna Bucholz

The daisy is very undemanding and  
likes nitrogen-poor soils such as those 
under lawns or on roadsides. Here, it 
withstands our stomping feet and even 
lawnmowers by simply producing new 
petals. Even under a blanket of snow, the 
daisy continues to bloom. Its remarkable 
power to regenerate is also harnessed  
in our skin care.

How is it helpful?
In folk medicine, the daisy has been 
used to purify the blood, to stimulate 
the metabolism and appetite, and above 
all to treat sensitive skin conditions. 
When it comes to bruises and sprains, 
the daisy can easily hold its own against 
its big plant sisters arnica, calendula  
and camomile.

Clean and clear.
At Dr. Hauschka, we mainly use daisy extract to care for oily and blemished skin. In our 
Clarifying Steam Bath and Clarifying Toner, it promotes a clear, purified complexion. 
What’s its secret? It stimulates the metabolic activity of the skin so that it can better 
absorb nourishing substances. Thank you, daisy!

The daisy is so small it could almost be 
overlooked if it weren’t for its beautiful 
flowers. Its Latin name “bellis perennis” 
means “everlasting beauty”, because 
it blooms practically all year round. In 
Germany, the daisy is also known as the 

“sky flower”, “thousand beauties” and 
“moon flower”.

A noble history.
Germanic tribes worshipped it as the 
eye of their sun god Baldr; the Celts 
dedicated it to the holy St. Margaret.  
But the daisy first rose to great fame 
under Louis IX, who included it along 
with the lily in his coat of arms.

Little beauty.

Plant knowledge.

In-daisy-structible.





Character study.

A day in the life 
of Julia Leeb.

From Iraq and North Korea to the Nuba Mountains in 
Sudan: Julia Leeb takes out her camera in parts of the world 
that are sinking into darkness, violence and war. But she 
also always finds light in these places: a humanity; women 
who are taking the future into their own hands. Julia Leeb’s 
days are as diverse as the countries and regions she visits. 
And she has a strictly different definition of beauty.

Transcript:  

Tanja Fiedler 

Photography: 

Julia Leeb,  

Friends of Friends
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I frequently hear: “Ah, you’re a photographer”. 
But that’s just one aspect of my work.  
I shoot photographs and videos, I write,  
I use a 360-degree camera and I produce VR. 
It’s always about the subject matter. I only 
express it through different media in order to 
reach the people I want to reach. To give an 
example: you can make a film about North 
Korea that airs on a cultural channel. And 
that's great. But with that, I would only reach 
an informed audience who don't need to be 
convinced of my message. Alternatively, I can 
produce a colourful, sumptuous photo book 
with text describing life under the dictator-
ship. I decided on the book. It is published 
in more than 70 countries around the world. 
Some people buy it for purely aesthetic  
reasons and then find themselves reading 
about the reality of oppression. Usually, 
North Korea has just one face – that of Kim 
Jong Un. My book gives a face to some of 
the other 25 million people who live there. 
I show that we are all the same at the core, 
even if we look different.

Moments of intimate pain that belong  
only to that person. A mother who has just 
lost her child, for example. I don't make a 
spectacle of pain.

There are photos  
I don’t publish.

People always want to  
pigeonhole me.

Every photo is framed, be it on a mobile 
phone, a computer or in an album. When I 
work with a 360-degree camera, I free the 
moment of reality that I’m capturing from 
this frame. This gives people a better picture 
of reality. 

A 360-degree camera frees 
reality from its frame.

I travel around areas that are characterised 
by violence, yet I always find gestures of 
generosity. People who share their food  
with you, their bed. Even if they don’t have 
enough themselves. Very often, these people 
are women. They have retained the ability to 
forgive. Encounters such as these teach me 
humility, gratitude, solidarity. They also teach 
me that my vulnerability, my openness, are 
things I want to retain.

I discover humanity in  
the least likely of places.

“People who share their food with you, their bed. 
Even if they don’t have enough themselves.  

Very often, these people are women.”
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What motivates Julia Leeb in her work?  

Even in war-torn areas, there are moments  

of warmth and solidarity to be found.

She wants to capture this spirit in her photos.

A day in the life of Julia Leeb.



The people of North Korea live a life that is largely  

cut off from the rest of the world. Julia Leeb gives 

them a face and puts them in the spotlight.
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Here, there was always plenty of scope for 
imagination, improvisation and random 
encounters when playing. I get along well 
with people. That’s something I’m used to. 
We were always outside – in the countryside, 
in the forest. We would fix things, tinker with 
things and build things. These skills have 
often helped me on my travels.

I grew up in the  
countryside.

It has always bothered me that in history 
books and war reporting, it is only the voice 
of the perpetrators that gets heard – the 
politicians and the military. Those creating 
the future, those who represent hope, never 
appear. They have no voice. Often, these are 
women. Yet a society is always successful 
when women have equal rights.

The future is shaped  
by women.

The last time I said no was when I was 
mugged and pushed to the ground during  
a holiday in Spain. I wasn’t physically hurt,  
I just didn’t want to carry around that 
negative energy for the entire holiday.  
So I made a conscious decision not to. An 
encounter in Iraq helped me achieve this: 
Iraq is a country that has been torn apart  
by violence. There is a small, very old 
monotheistic religious community there 
called the Zarathustrians. They worship  
the good, the bright, the light and the fire. 
There’s a lot of power in that: thinking 
brightly, speaking brightly, acting brightly. 
For me, it's a conscious decision.

I’m learning to say  
no more.

The first thing I do when I get home is run 
myself a bath. This has been a personal ritual 
of mine for years. Total immersion. Silence 
in the very hot water. The cleansing. I stay 
in the tub until my fingertips are all wrinkly. 
Afterwards, I massage Dr. Hauschka Lemon 
Lemongrass Vitalising Body Oil into my skin. 
Taking care of myself helps me feel good in 
my own body again. Beauty always requires 
clarity and truth. A genuine person is a  
beautiful person.

My ritual: dive in.

“Beauty always requires clarity  
and truth. A genuine person  
is a beautiful person.”

Getting closer to the reality of  

our world: With her photographs, 

Julia Leeb wants to free reality  

from its frame.
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Independent, 
free, different.

House call.

Nestled between the plant laboratory and the medicinal 
herb garden in Eckwälden is the WALA Foundation. It  
has been solely responsible for our natural skin care and  
cosmetics brand since 1986. What makes this foundation 
so special? Its own unique understanding of responsibility.

Text: Kirsten Küppers 

Image: Rudolf Steiner, blackboard drawing from a lecture given  

on 24 January 1920, Rudolf Steiner Archives, Dornach

Not for markets, but for people. 
What sets us apart from other manufac-

turers? We are only interested in what your 
skin needs, in what you need – not in where 
we can open up new markets and maximise 
profits. Sound radical? It’s certainly a different 
way of thinking and acting. One that is based 
on the idea of responsible ownership: the 
funds we generate go to the WALA Founda-
tion and to our employees. The foundation 
ensures the development of better products, 
invests in high-quality natural raw materials, 
pays attention to fair and sustainable pro- 
duction conditions, and respects biodiversity 
and environmental protection – both at our 
location at the foot of the Swabian Jura and 
with our partners all around the world. 
Responsible ownership enables us to remain 
independent and true to our values. In other 
words, it's a win-win situation.

We have been different from day one.
When Dr Rudolf Hauschka founded  

WALA in 1935, he put people at the centre of 
everything. For him, profit was only a means  
to an end. The establishment of the WALA 
Foundation in 1986 was a logical outcome of 
this philosophy. It not only serves to secure 
the future of the company, but also preserves 

Dr Rudolf Hauschka’s vision. With this move, 
the men and women behind the foundation 
were well ahead of their time. Today, this  
idea is highly topical: the foundation secures 
our independence. Without having to cater  
to shareholders, we are free to do business 
differently. By refinancing and paying divi-
dends to employees, we set ourselves apart 
from other foundations. We invest the funds 
in research and technology, for example.  
For us, these are developments that have  
a real impact.

Naturally connected. 
All our decisions have an impact on  

the world we live in – at every moment and 
for future generations. As a foundation- 
owned company, we are always considering 
the consequences of our actions: when 
extracting the essences for our natural  
cosmetics at our medicinal herb garden in 
Bad Boll, when deciding to use recyclable 
packaging, or when campaigning for fair 
wages. It means considering the individual 
just as much as our joint existence on this 
planet. The end result? Dr. Hauschka does 
good – for your skin and for our planet.  
And the best thing about this? Together,  
we can change the future.



17Independent, free, different.

Like Rudolf Steiner, we believe that  

development takes many different paths.



Photography: Serge Poda 

Text: Kirsten Küppers 

We buy high-quality organic shea butter from Burkina 
Faso. To do so, we work together with Agrifaso in  
Bobo-Dioulasso – a company that will soon be under  
local management. Hermann Schopferer, the founder  
of Agrifaso, tells us how this came about and how our  
joint experiment, which started 20 years ago, ended  
up being such a great success.

Dr. Hauschka x Agrifaso. 

The new era.

In Burkina Faso, shea nut 

collecting is a woman's 

job. Groups of women 

have done this work for 

centuries.



“This was only possible thanks to  
their mothers’ income, meaning our  

collaboration was a real driving force  
behind local development.”

19The new era.

When we initiate collaborations with part-
ners around the world, we begin a living pro-
cess. A conversation that we start, let grow, 
and watch as it constantly evolves. When we 
started buying shea butter from Agrifaso in 
Burkina Faso in 2001, it was an experiment. 
Hermann Schopferer, the founder of Agrifaso, 
recalls: “First, WALA ordered half a container 
from us for Dr. Hauschka. So we shipped 
about ten tonnes of organic shea butter to 
Europe. A year later, we sold a full con-
tainer to WALA and another container to a 
customer who had heard about the excellent 
quality of our goods. Today, we send about 
a hundred containers a year to customers 
worldwide – including around 1,000 tonnes 
of shea butter.”

And this success story is also felt locally: 
“In the beginning, we worked with women 
from a single village,” explains Schopferer. 
“Today, we have 150 employees at our pro-
cessing plant in Bobo-Dioulasso and we work 
with 4,000 shea nut collectors in the region. 
Given that there is a whole family behind 
each of these women, that’s quite a lot of 
people who now benefit from this idea.”

We are proud to have helped initiate this 
process.

And since we are always interested in 
sustainable relationships, we are invested in 
the company’s future. Agrifaso is currently 
facing a generational handover – an exciting 
moment that we are following closely. “I am 
now 68 years old,” says Schopferer. “I will 
sign over the majority of my shares in the 
company to Serge Poda, who is already run-

ning the day-to-day business, while his sister 
Aida Koanda is responsible for handling all 
exports. This would make Agrifaso not only 
a Burkinabe company, but a locally managed 
Burkinabe company. This is a rarity for an 
exporting company in Burkina Faso – but  
for us, it’s simply the logical choice: they 
both do an excellent job. Unfortunately,  
I recognise that many customers have little 
confidence in local managers. This needs  
to change.”

Things have also changed for the women 
nut collectors: their children were able to go 
to school and study, and now have access 
to good jobs. This was only possible thanks 
to their mothers’ income, meaning our 
collaboration was a real driving force behind 
local development. And the demand for shea 
butter continues to grow. We are therefore 
already brainstorming new ideas with Her-
mann Schopferer: wouldn't it be interesting 
to develop a product that also serves the 
local market? This is something we are now 
working on together.



The shea butter used in Dr. Hauschka Skin Care comes from Burkina Faso. Here, the nuts 
of the shea tree have been collected by women for centuries and then processed into shea 
butter. WALA only buys high-quality organic shea butter for use in Dr. Hauschka Skin Care 
formulations. To obtain this valuable product, it works with Agrifaso – a company founded 
by Hermann Schopferer.
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A local trading partner based in Bobo-Dioulasso, a city in the southwest of Burkina Faso, 
Agrifaso cooperates with local shea nut collectors. Since 2019, this raw materials partner 
is not only certified organic, but also boasts UEBT certification. In addition to guidelines 
on organic cultivation and processing, the UEBT standards require certain social criteria to 
be met. This guarantees fair wages, health care and pension insurance for the employees. 
Agrifaso is also committed to children’s rights. 



 100 %
climate neutral

Our Bad Boll site has been 100 % C02 neutral since 2020. 
Eighty-five percent of this is “true” neutrality – i. e., the  
targeted avoidance of C02 emissions. The remaining  
15 % of unavoidable emissions we offset using atmosfair*, 
which supports climate protection projects around the 
world. Our vision? To set the entire value chain on the 
path towards climate neutrality.

Text: Julia Freymark

Illustrations: Daniela Vogel

What is  
“climate neutral”?

Simply honest.

*for more information on atmosfair, visit wala.world/en/climate

In January 2020, we switched fully to biomethane produced by waste materials. With 
this switch, we avoid producing approximately 2,000 tonnes of CO₂ per year. That’s the 
equivalent of reforesting an area roughly the size of 27-35 football pitches. We are also 
continuously expanding our photovoltaic systems. We now obtain 94 % of our total 
energy requirements from renewable sources.

We take responsibility.

Full disclosure: there’s no such thing as total climate neutrality. Every business- 
associated action has consequences for the planet. And yet many companies proudly 
wear the “climate neutral” badge without actually reducing their CO₂ emissions.  
From our point on view, offsetting only combats the effects of climate-damaging gases. 
We want to eliminate their root cause and bring all our emissions as close to zero as 
possible – including along our global value chain. To do so requires four-times the 
investment compared to offsetting alone. 

The truth behind the claim.



For us, climate neutrality is directly 
anchored in nature. Our organic farming 
methods require 30-50 % less energy  
and much less water. Our naturally  
nutrient-rich soil does not need fertiliser 
and stores more carbon.

Saving energy  
with healthy soils.

It’s not just the content that counts.
We make sure our materials can stay in the material 
cycle for as long as possible. By using aluminium 
tubes made from recycled industrial waste, we achieve 
energy savings of 95 %. By 2025, we want 90 % of our 
packaging materials to be recyclable. 

That’s our vision. The path to get there is a process that involves  
the participation of our entire value chain. By 2030, we want 

to reduce our greenhouse gas emissions by at  
least 85 % compared to 2019.

>30 %
saved on energy

 95 %
energy savings

23

Making the entire Dr. Hauschka cosmos  
climate neutral. Truly neutral.

Home grown.
We not only grow organically, but also  
regionally. 70 % of our fresh plants are regionally 
sourced. And short transport distances make  
for a happier climate. For our non-native plants, 
we apply the principle: “As close as possible,  
as far away as necessary.”

 70 %
regional plants



Care for what
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There were times  
I didn’t treat you well.  
You gave me  
everything you had —  
always. 
I took you for granted.

Now, it’s time to give  
something back. 
To be more mindful.
Nourish you, like you  
nourish me.

After all,  
we belong together.  
Sharing this  
inseparable bond.  
We are one. 
An endless circle.  
Forever connected. 

You make me a better  
version of myself,
and made me realise  
it’s important to 
Care for what you love.

yo
u

 lo
ve.

e for what



To touch and be touched – both can mean many things:  
a cause close to your heart that motivates you to act;  

your commitment to social justice in the world, to the 
future of the planet, to the people who mean a lot to you. 

Even a better relationship with yourself. But touch also 
means skin on skin. An embrace. The hands that hold  
you. A stroke on the cheek. Body heat. Passion. Wind  

and sun on your arms, rain on your face, grass beneath 
your feet, a cream that feels good. Whatever it is, touch is 
what connects us to the outside world and to ourselves. 

Therein lies the power of “care for what you love”. 
Find out on the following pages what touches us, who 
inspires us, and how we impact the world around us.

Photography: 

Julian Essink

Text: 

Julia Freymark, Maie-Brit Koch, Kirsten Küppers

All that  
touches us.

Care for what

Care for what you love.
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Care for what
Care for the people:
Why we work the field together.
And all that grows out of it.

We are different. Not only because our 
skin care products are powered by plants, but 
also because of the single idea behind every-
thing we do: be mindful of others. This mantra 
starts small but makes a big difference – and 
it all began with Dr Rudolf Hauschka, who 
experimented with plant extracts while always 
keeping the whole person, the whole world, in 
mind. 

We remain convinced today that every-
thing is connected, that we need to treat nature 
with care. But also that we are better together. 
For us, mindfulness means being aware of 
how we interact with others: openly, in close 
proximity and on an equal footing. It means 
touching and changing the world. It means 
shaping the future by forming connections. We 
are therefore always asking ourselves: How can 
we use our natural skin care to support you? 
What care does your skin want? What do you 
need for your own self-care routine?

This mindset is also apparent in the way 
we work and organise ourselves: as part of the 
WALA Foundation, we don’t have to answer to 
any owners. Our foundation likes to develop, 
promote and allow to flourish – and this 
applies to its partners all over the world as well 
as to the approximately 1,000 employees at 
our site in Bad Boll. We believe that what is 
good for the individual is good for the whole. 
Success that benefits everyone. And what does 



All that touches us.

“The most important person is always the person 
facing you right now.”
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u
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e for what
this require? The willingness to reach out to 
each other, to learn from one another, to speak 
plainly. And the passion to stand up for what is 
close to one’s heart.

Because living, breathing relationships 
are important to us, we make connections, 
network, inspire and get inspired wherever 
we can. By teaming up with universities and 
sharing research results. By entering into col-
laborations with people and projects that 
share our values. And, naturally, by working 
together at Bad Boll. We see ourselves as a 
team for whom our work is more than just a 
job. What does that mean in concrete terms? 
We greet each other by name and make time 
for one another. Those who want to can prac-
tise eurythmy together. And in summer, when 
the calendula blooms in the fields, employees 

in marketing and sales also pitch in with the 
harvest. Because mutual support and a rela-
tionship with our medicinal plants, which form 
the basis of our work, are essential to us.

For our partnerships worldwide, our mind-
ful approach means that we cultivate trade 
relationships built on mutual trust. We pro-
mote organic farming and fund it with inter-
est-free loans. We place importance on good 
working conditions, fair wages and social stan-
dards. We help our partners develop further 
and achieve economic stability, so they can 
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operate independently of us – sustainably and 
over the long term. For us, this is progress that 
makes a difference.

There is a phrase that perfectly describes 
the way we see relationships: The most import-
ant person is always the person facing you 
right now. We find this a wonderful, strong and 
inspiring idea. Do you?

Care for the planet: Why we are part of a 
network that’s making the future better 
and promoting young talent.

We seek out connections not only with 
other people, but also with our environment. 
The interrelationship between people and 
nature is central to us; we learn and draw inspi-
ration from it. We see sustainability as a triad 
of social structures, ecological agriculture and 
conscious planet management. We work for 
a world worth living in – well into the future. 
As a result, sustainability is firmly anchored in 
our company. And because the future is even 
brighter together, we collaborate with part-
ners who can help us in this work. The annual 
Greentech Festival in Berlin gives us a space in 
which to network and promotes the young tal-
ent paving the way for a sustainable future. It 
is for this reasons that we form part of the jury 
for the Youngster Award – which also allows us 
to support this talent with our expertise and 
contacts.

Reyhan grew up in Guba, Azerbaijan. At 
an early age, the now 19-year-old developed 
a fascination for connections in the natural  



“With our first prototype we managed to light up  
two LED lamps. Now we’ve reached the point where 
we’re ready to introduce our product in Bangladesh, 
India and Indonesia. Our goal is to supply 200,000 
households with electricity by the year 2025.” 

Care for what
sciences. “I remember appointing myself 
the ‘First Lady of Mars’ at the age of five and 
spending hours looking up at the sky with my 
toy telescope trying to find the Red Planet,” 
recounts Reyhan. Today, she is interested in 
global climate issues and the opportunities 
offered by alternative energy sources – with a 
particular focus on rainwater. Millions of peo-
ple live in rainy countries and areas that do not 
have a secure power supply because of floods 
and storms. Reyhan wants to change that.  
She wondered whether it might be possible to 
generate electricity from rainwater.

“Lighting up one house at a time!” With 
this goal in mind, Reyhan founded the Rain-
ergy project at the age of 14. As part of the Cli-
mateLaunchpad programme, she developed 
a device that collects rainwater and converts 
it into electricity. “With our first prototype, we 
managed to light up two LED lamps; by the 
second, we were already at 22 lamps. Now 
we’ve reached the point where we’re ready to 
introduce our product in Bangladesh, India 
and Indonesia. Our goal is to supply 200,000 
households with electricity by the year 2025.” 
And Reyhan has not been pursuing this goal 
alone: the Azerbaijan’s State Agency on Alter-
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“The project is not only intended to generate  
electricity, but also to protect the environment.”
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native and Renewable Energy Sources helped 
Rainergy build the third prototype, and the 
Islamic Development Bank and Global Good 
Fund have been funding the development of 
technology. 

Sustainability and efficiency are at the 
core of Rainergy. The project is not only 
intended to generate electricity, but also to 
protect the environment. The energy obtained 
with the help of rainwater produces CO₂ emis-
sions of 10g/kWh when generating electricity. 
This is very little compared to other renewable 
energy sources like solar panels or wind tur-
bines.

Alongside her studies at the University 
of Pennsylvania in the US, Reyhan regularly 
speaks at international events – including the 
Greentech Festival in Berlin. “The festival con-
firmed to me that I’m doing the right thing. 
And it showed me just how important Rain-
ergy could become as an energy source. I am 
delighted about winning the Youngsters Award. 
And I’m even more excited to be a source of 
inspiration for young people around the world 
and to help them turn their ideas into reality. 
The fact that my passion and commitment can 
touch others fills me with pride and gives me 
hope for the future.”

After completing her undergraduate stud-
ies, Reyhan wants to pursue a master’s degree 



Care for what
in data science. She knows that real progress 
is only achieved when you do what you love. 
When you act with a deep belief and a genuine 
passion. Reyhan is mindful of nature and her 
fellow human beings and has one overarching 
goal: to touch, empower and inspire. 

Care for your skin: The role of mindful 
touch in our skin care. And the effect that 
we have through our products. 

Inner and outer peace, conscious atten-
tion, taking time: touch plays an important 
role for us. It also forms a special part of the 
training process to become a Dr. Hauschka 
esthetician. Our estheticians are masters  
in using the fine art of touch to make people 
feel comfortable, secure and able to open up. 
One of these estheticians is Yvonne Despang. 
In her Dresden studio Samt & Seide, every 
Dr. Hauschka treatment is “a conversation 
consisting of very fine vibrations, a kind of 
communication between my hands and the 
person’s body. I pick up energies and send 
them back again. Sometimes, my breathing 
even syncs up with that of the other person. 
It’s incredible that my hands can feel so much 
through touch. Where is the person tense? Can 
they let go? I also pay attention to the skin, of 
course. Does it absorb the care well? Does it 
change temperature? Colour? Each body reacts 
differently – it is very much a living process 
and the care that I apply responds accordingly. 
Everyone who comes to see me should enjoy 
this precious time. My own energy and connec-
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tion to the person also plays a role here. Do I 
feel good? Can I relate to the person? Before 
each treatment, I take a moment to breathe 
deeply. My head needs to be clear so that I can 
really engage with the other person.”

What Yvonne particularly likes about  
Dr. Hauschka Skin Care is its holistic approach. 
“Each product is unique and I can feel how 
much love has gone into composing these 
formulations – I believe I can even feel the 
care and attention that goes into tending the 
medicinal herb garden in Bad Boll. As an expert 
in touch, it is important to me that a product is 
very gentle on the skin. Dr. Hauschka treats the 
skin with the utmost care, giving it lots of good 
things to help the skin help itself. Thanks to the 
diversity of the range, I can also respond to the 
needs of everyone’s skin individually. And then 
there are the wonderful fragrances, of course! 
When someone comes to me stressed, I use 
calming lavender as a foot bath, for example. 
Things like this can turn a treatment into a 
mini holiday.”

Yvonne’s recommendation? Self-care! 
“Look after yourself and your skin. Treat your-
self to regular self-care rituals. You can also 
think of this from a broader perspective: take 
care of all the things that are close to your 
heart, including the flowers by the road side. 
When we live with this mindfulness, we con-
nect to the positive energy that we also feel 
from the plants that grow in the medicinal 
herb garden in Bad Boll. For me, this closes a 
circle – and I think that’s wonderful.”



Care for what
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“In the treatments, a kind of communication  
occurs between my hands and the person’s body,  
a conversation consisting of very fine vibrations.  
I pick up energies and send them back again.”

All that touches us.

Care for your skin: A skin care  
experience that does you and the  
planet a world of good.

Time, mindfulness, attentive touch and an 
appreciation for what nature can do for us. This 
conscious approach is not only reflected in  

the treatments provided by Dr. Hauschka  
estheticians, but also in what goes into 
Dr. Hauschka’s “clean beauty” products – and 
thus what goes onto our skin. Or, more pre-
cisely, what doesn’t. Our skin is a sensitive 
organ with its own innate rhythm that can 
have very different needs at different times. 
A fine balance is required for the skin to feel 
happy – and our skin care formulations help 
to maintain or rectify this balance for different 
skin conditions. We utilise the power of nature 
from head to toe: the ingredients in our all-
round skin care and cosmetic products contain 
and transport the diverse wealth of the natural 
world. That’s what clean beauty means to us: 
the pure power of nature – for holistic care that 
addresses all concerns.

Skin care is touch; it’s getting close and 
carving out time for yourself. This time should 
be pure pleasure, time to breathe. That’s  
why we are committed to clean beauty: 
Dr. Hauschka Skin Care products do not  
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“Skin care is touch; it’s getting close and carving out 
time for yourself.”

contain any questionable ingredients like 
microplastics, mineral oil, silicones or syn-
thetic fragrances, dyes and preservatives. 
Microplastics and liquid plastics can be found, 
for example, in many sun protection prod-
ucts and in toothpaste. The problem is that 

microplastics are not biodegradable and are 
also so small that they cannot be filtered out, 
so they enter the environment and the food 
chain via wastewater. In addition, it has been 
proven that microplastics are deposited in the 
body. We prefer to rely on clean beauty alterna-
tives provided by nature: we use only natural, 
water-neutral and/or biodegradable ingredi-
ents in Dr. Hauschka products, such as white 
clay in our toothpastes and waxes, oils, earth 
and minerals in our Make-up products. 
Soft skin, silky hair? Many cleansing, moistur-
ising and cosmetic products rely on the use 
of silicone to create that smooth, nourished 
feeling. The problem with that is that silicones 
have no nourishing properties; they create 
a smooth skin and hair structure by simply  
filling out the surface. Silicone residues also 
build up on our skin and hair and end up 
weighing them down. Our clean beauty allows 
skin and hair to breathe, relying instead on the 
full cleansing and nourishing power of pure, 
natural botanical ingredients for light, breath-
able care. 

Care for what
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Clean beauty uses extracts from nature 
instead of mineral oil. Certain mineral oil 
hydrocarbons, such as MOAHs (mineral oil 
aromatic hydrocarbons), are considered 
potentially carcinogenic. Mineral oil increases 
a product’s shelf life and is cheap. It is there-
fore found in many body oils, baby care prod-
ucts and in Vaseline. Surfactants derived from 
mineral oil are also found in cleansing skin 
care products. But there are other options: 
for example, the sugar surfactants used by 
Dr. Hauschka. 

With us, you know you are getting pure, 
certified natural cosmetics that are easily bio-
degradable and water-neutral. Clean beauty 
that addresses all concerns. Directly from 
nature, with no compromises. Care for what 
you love.

Care for what
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Six top picks.

More than skin deep. With its unmistakable formulation, our Cleansing Cream is a very 
special product. Mix with a little water in your hands to form a smooth paste, then experi-
ence its full spectrum of effects. Our Cleansing Cream clarifies and cleanses, balances and 
regulates, and leaving the skin looking refined and revitalised. We recommend using it as a 
basic cleansing product in the morning and evening. It is suitable for all skin conditions.

Cleansing Cream

We care about your needs and the unique needs of your 
skin. As a result, each of our products has its own character, 
touches you in a different way, and provides its own  
particular stimuli. The result? Mindful self-care that is 
tailor-made for you – letting you grow on the inside and 
radiate on the outside.

Favourites.
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Giving the all-clear: Our Clarifying Toner gives your skin 
bursts of strengthening, regulating impulses – in the 
morning and evening after cleansing, and whenever you 
like in between. The fine mist contains a medicinal plant 
composition that refines your complexion. Our Clarifying 
Toner is particularly good for blemished, large-pored, oily 
and combination skin. You can also use it over make-up for 
an instant refresh, while men with irritated skin enjoy it as 
an invigorating aftershave. 

Clarifying Toner

Melissa Day Cream
A balanced approach. Our Melissa Day Cream is 
soothingly versatile – providing the perfect care for 
skin that suffers from dryness as well as oily shine and 
redness. This balancing formulation retains moisture 
and reduces shine at the same time – properties 
that also make it a good base for your make-up. Its 
wonderfully fresh scent has resulted in the cream 
becoming one of our most popular facial care 
products for men. We recommend this cream for 
normal to dry combination skin.



Glow to go: We’ve combined our Colour Correcting Powder, Bronzing Powder and Highlighter 
in one palette – complete with a handy little bag and a brush for applying all three products. 
Wherever you are, with this trio you can always apply or freshen up your make-up in a flash. 
Used in combination, the three powders create an even complexion to leave you looking 
simply radiant.

Limited Edition Make-up Palette
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A warm, protective hug: Whether you want to create a shield 
against external influences in the morning or a moment of 
relaxation in the evening, this Dr. Hauschka oil with moor 
extract and essential lavender oil is your perfect companion. 
At night, it promotes restful sleep. And while our other  
body oils are best applied to damp skin, you can use Moor 
Lavender Calming Body Oil on dry skin, too. 

Moor Lavender Calming Body Oil

Hydrating Hand Cream
Always on hand. Our hand cream accompanies 
you throughout the day – providing reliable, 
economical and non-greasy care that absorbs 
quickly. It leaves dry, damaged hands feeling 
smooth and supple and is also effective  
on rough elbows. This is a hand cream for 
every day, whether at home or on the go.  
We particularly recommend this cream  
for dry, chapped and overworked hands.



Your online skin test
“Everyone’s skin has its own needs. Do you want to find out which Dr. Hauschka products are 

best for your skin? Whether you’re discovering the Dr. Hauschka cosmos for the first time or 

have loved our products for years, here you can find personal skin care recommendations 

that perfectly suit your skin.”

drhauschka.co.uk/online-skin-test/



Nature. Different. 
Effective.

Pure nature
All-natural skin care for an all-natural you.

Nurturing plants
Healthy skin is beautiful skin.

Skin care concept
For inner and outer beauty.

Our skin care products contain zero mineral oils, silicones, PEGs and 
synthetic preservatives. Instead, they are made of 100 % natural raw 
ingredients – most of which are organic and often even of biodynamic 
quality. Naturally, our Skin Care and Make-up ranges are also certified 
under the NATRUE label. And yet the highest quality seal that we bear 
is still the name of our founder: Dr. Hauschka.

Skin care products from Dr. Hauschka rely on the revitalising powers 
of nature. With their specific properties, each individual plant makes 
our cosmetic formulations even more effective. And they also are made 
with all the expertise and accuracy of a pharmaceutical manufacturer.

Dr. Hauschka Skin Care helps people keep themselves and their skin 
healthy and beautiful. Individual formulations based around nurturing 
plants provide all skin conditions with effective impulses every day 
when cleansing, toning, moisturising – even when applying make-up. 
And to support nightly renewal, we let your skin breathe rather than 
covering it with oily creams.

Manifest.
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Origins
For us, natural skin care has been on trend 
since 1967.

Partnerships
Good for the skin, good for the world.

Ecology
Responsible action is in our nature.

Research
The natural science of skin care.

Elisabeth Sigmund and Rudolf Hauschka had a clear goal when they 
launched their own cosmetic revolution from a small Swabian spa 
town: from chemistry back to nature. Today, more and more people 
are asking ecological and social questions – including about their  
cosmetics. And we provide answers, some of which haven’t changed 
for more than 50 years.

We are genuinely interested in all the people we meet around the world. 
Thanks to our loyal customers, we don’t need expensive ad campaigns. 
And as an independent foundation-owned company, we don’t have to 
pay dividends. Instead, we are free to invest in global raw materials 
partnerships, providing interest-free loans and enabling local farmers 
to pay fair wages.

We harvest most of our raw ingredients by hand – either in our herb 
garden, on the fields of our farm at the foot of the Swabian Jura, or 
through our partners all around the world. It is not only our past that 
leaves us with an obligation to protect the environment, but also our 
future.

We have a long tradition of innovation, which began with the devel-
opment of our unique rhythmic manufacturing process by Dr. Rudolf 
Hauschka. Today, we complement age-old knowledge with state-of-
the-art technology. Our laboratories continue to conduct intensive 
basic research into active botanical ingredients, which we then use to 
develop new, effective formulations.

Nature. Different. Effective.



There’s  
always time.

How do we go through the day? Following a plan or at 
random? One thing’s for sure: there’s always time. Time runs 
in the background and we keep a close eye on time. Time 
has a special value. Including when we look back at the life 
of Rudolf Hauschka: he was able to take the time to embark 
on a long journey overseas to Australia. But Hauschka 
was also able to structure his time every day in a way that 
balanced his work and other interests. If we are mindful of 
how we use our time, it becomes full of possibilities. Rudolf 
Hauschka’s relationship with time is also reflected in the way 
he measured it. His silver, handmade spindle clock from the 
18th century is ornately decorated with an elegantly designed 
clock face. Its worn condition is a testament to its frequent 
use. It required attention, needing to be regularly wound  
by hand. We can’t stop the passage of time. But we can show 
it as much appreciation and respect as Rudolf Hauschka 
showed his watch. And this way, time becomes richer.

A real find.

Text:  
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#drhauschka

100 % certified premium
natural cosmetics from
Dr. Hauschka are truly

effective. Caring for your
skin and the planet –

for more than 50 years.


